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Executive Summary
◻ Guns and gun control are a controversial topic in the current election. The two sides 

are incredibly polarized with few compromises between them.

◻ We examined 341 tweets that have been made since January 1st of this year to 
identify key groups, analyzed through Crimson Hexagon and NodeXL.

◻ The conversation is dominated by conservatives and men currently, but could be 
larger if other groups were encouraged to speak. An open dialogue opens the chance 
to change people’s minds.

◻ A shift towards a more positive sentiment could help improve engagement and reach 
and improve the overall perception of groups like the NRA.
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Suggested Goals & KPIs for @NRA

◻ Increase women’s participation in the gun control discussion.
⬜ KPI Goal: Increase the number of replies/retweets by women by 10%

◻ Create a more positive image of the NRA.
⬜ KPI Goal: Increase engagement from positive sentiment tweets to 35% of total 

engagement.

◻ Bring Gun Control to the forefront of political debate
◻ KPI Goal: Increase proportion of social media posts by people running for 

office by 30%.
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Research Overview

Our research centered 
around the discussion of 
gun control across 
different social media 
platforms. 

Research Objectives
● Determine the subject matter that 

drives the most engagement.
● Identify key users and which posts 

about gun control garner most 
engagement/attention.

● Establish a connection between 
preferred media vehicles and 
opinion on gun control issues.
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Timeline Spikes
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*other smaller 
spikes towards 
left end of graph 
were related to 
political topics 
other than gun 
control 



Timeline Spikes II
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◻ Social media spikes on the 
gun control debate correlate 
directly with both mass 
shootings and mention of 
executive action on guns.



Timeline - Actionable Insights 

8

When trying to generate 
a conversation about gun 
control the best 
opportunities arise in 
times of tragedy or 
legislative action. 

● Most significant spikes in engagement occur 
when an event takes place involving guns or 
gun rights. 

● Posts with most engagement are usually 
news articles or statistics.

● People pay attention to facts: numbers & 
news stories are the best way to trigger 
engagement and attention.

● Facebook users engage more by liking and 
sharing than commenting.

● Not as much conversation came up about 
Walter Scott’s death on April 8th than did 
after mass shootings. 



User Patterns 

◻ 66% Identifiable Gender

◻ Significant male majority 
except in Atlanta.

◻ Women 19% more   
likely to show   
sentiment in tweet.
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Total 
Tweets

Atlanta Chicago D.C. Total

Male 30 57 39 126

Female 29 6 11 46



User Patterns II

◻ Men are MUCH more Anti-gun control, connected to Chicago

◻ The presidential election is the second most discussed topic.

10



Explanation of Chicago Spike:

◻ User @gerfingerpoken was 
responsible for over 50% of sampled 
tweets from Chicago, and all but 5 
anti-gun control tweets.

◻ Massive out-degree, tiny in-degree

◻ Average post frequency of one tweet 
every two minutes
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User Patterns III

◻ Groups divided by political 
party and preferred candidate.

◻ There is a massive group of 
isolates that could be 
encouraged to join the 
discussion with other key 
users.

◻ Rednecks and Gunslingers only 
groups where gun control is 
the primary discussion.
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#DemocraticWhores/Hillaryous

◻ Democratic Infighting

◻ Kavian Shroff is the only hub 
of #DemocraticWhores, 
“Thrilling” only hub of 
Hillaryous

◻ Both hubs are pro-Hillary, 
Kavian attracts more 
controversy
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Leftists

◻ Group Centered around 
Sanders and Clinton.

◻ Very pro-Democrat.

◻ Small hub, gun control is 
not as big a topic for 
liberals as it is for 
conservatives.
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Rednecks

◻ YouTube has a massive in-
degree thanks to video 
sharing

◻ “American Right Now”: 
Massively conservative and 
pro-Trump.

◻ Multiple posts per minute.
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Gunslingers

◻ Promote positives of gun 
ownership.

◻ Hubs are two organizations, 
interact regularly.

◻ Guns as a tool and a hobby.

◻ Only group focused 
exclusively on guns.
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User Patterns - Actionable Insights 
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◻ Spamming Twitter is not 
effective to drive 
engagement.

◻ In most groups, gun 
control is one of many 
issues, rarely the primary 
one.

◻ Men are a flame to be 
kindled, women need the 
spark.

◻ More of an issue to 
conservatives than 
liberals.



Content Patterns - NRA

◻ Neutral: 84% of sent posts 
driving 37% of total 
engagement.

◻ Positive: 8.2% of sent posts 
driving 25% of engagement.

◻ Negative: 6.7% of sent posts 
driving 38% of engagement.

◻ Provoking outrage works.
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Content Patterns II

◻ #2A Most important for 
driving engagement

◻ The election is also 
especially relevant

◻ Few discussions of pro-
gun control topics 
(negativity)
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Content Patterns- Actionable Insights 
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◻ Most engagement comes from tweets with a 
negative sentiment, currently.

◻ Political posts with clear messaging receive much 
more engagement than simply “spreading the 
news”



Suggested Strategy - Female Engagement
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◻ Increase discussion amongst women by making more posts directly 
related to stories about women and guns.

◻ Have @NRA retweet and interact more with @NRAwomen, their female 
counterpart, to drive more engagement with female audiences.

◻ Have more discussion centered on the election.
⬜ Women tweeted more about this than any                                                            

other topic



Suggested Strategy - Positive Image
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◻ Reduce number of negative tweets, focus on positive 
sentiment.

◻ Display sympathy after gun tragedies.
◻ Create a more open discussion by reaching out to liberals 

and other groups not currently focused on the gun debate.



Suggested Strategy - Political Debate
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◻ Execute a campaign encouraging followers to demand 
candidates for office to be more vocal and open about their 
opinions on gun rights.

◻ Direct tweets towards candidates, speaking to them instead 
of about or at them.

◻ Encourage users to engage in a particular hashtag to 
promote the brand and increase the discussion across social 
media platforms. 



More Research

◻ Redo this study on a non-election year to measure the direct 
impact of the election on gun rights discussion.

◻ Content analysis of responses to negative-sentiment tweets.

◻ Monitor top users to see the different types of discussion each 
hub is driving in their respective groups.

◻ Have a more effective means of analysis for other social media 
platforms.

◻ Refine boolean search for more accurate results.
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