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Executive Summary

* From grantinF up to 15,000 wishes a year, Make-A-Wish is the top granter of
wishes of children affected by illnesses that are often terminal.

* We examined tweets and topics pulled from our twitter and buzz monitors
created in Crimson Hexagon from September 2015 up until the final portion of
this project.

 Throughout the year, Make-A-Wish launches several fundraising campaigns and
hashtags that help spike positive engagement.

 The amount of celebrity involvement helps to spike the volume of posts,
retweets, and replies relating to @MakeAWish tweets and wish kids.

 Though they do have competition in the wish granting field, Make-A-Wish far
surpasses both of the two other ‘leaders’ in this category.

* The creation of more specific hashtags could help @MakeAWish narrow down
their conversations to only tweets that pertain to their account and campaigns.



* Throughout this project, we strived to answer the following
guestions:

e Does a certain region, ethnicity, or gender post more
about/ to our account?

 Which social media platform is the most effective?

* Whether or not certain wishes gain more attention?
 How does celebrity influence factor affect our accounts?
* Does Make-A-Wish have significant competition?



Research Overview

g%

L

Our data was gathered To collect all of our Our data was
in our search monitors data throughout this pulled from the
from September 1%, project we used both @MakeAW:ish
2016 up until the time a Twitter and buzz Twitter, Tumbler,
we completed this monitor in Crimson and Facebook

project. Hexagon as well as a accounts.

Rival 1Q search.



Gender and Geographic Insights

Male
41%

114,454

F |
emale posts

*53% had
identifiable gender

PR5750-MakeaWish-@MakeAWish — Gender Breakdown from 9/1/15 to 12/5/16 $

Our most involved Make-A-Wish
states were California, Florida,
New York, Ohio, lllinois, and Texas
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Engagement Sentiment
N (9/15-9/16)
55K n_

50K

65K

Spike due to
#WorldWishDay

45K
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35K Spike due to
#ShareYourEars

S campaign ‘n

25K

Posts

20K

15K Increase in negative
sentiment due to users not
ning a pair of ears to wear

“ina #Shareyourears ph

10K
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B Basic Positive (201,183)  Basic Neutral (125,097) [JJ] Basic Negative (13,334)

ADPR5750-MakeAWish-@MakeAWish — Volume of Posts (Basic Sentiment) from 9/1/15 to 12/5/16 ::3




Engagement Sentiment o

Thanks for the bracelet Jen :) Happy

In February of 2016, in honor
of granting their 100,000t

Disney wish, Make-A-Wish
partnered with Disney Parks HAR[ Y UR ARS
to launch the #ShareYourEars

campaign. For every post
including the hashtag, Disney

Parks would donate 5 dollars "A]
to Make-A-Wish. Throughout o (T)‘:'r]-d

- I " RETWEFTS 1 IKES E - ' -n .
Wish Day .

the campaign period, Disney

LGP Make-A-Wish America ¥ 2 Follow
= MakeAWish

N Thanks, @justinbieber, for being an amazing wish
_ g g

. . o . |
' Apl"ll 29th, 2016 celebrated the day that the graniterand celekmEtng MY iss e i us!

@livelokai #neonwish
Make-A-Wish foundation was inspired by pr—— e
th e i r fi rst Wis h gra nted ] Th iS tre n d i n g % Ez;:::hr the bracelet Jen ;) Happy #WorldWishDay @MakeAWish

o —— ......_hashtag caused a huge spike in positive
g Disney W Follow o ®meaganhiabsgir
@Disney . A o
Disney will donate $5 to the make a wish foundation for b iyt b &
Smile and #ShareYourEars! For each pic posted, Disney every pholo 'showing your Mickey ears' #showyourears @ e n ga ge m e n t S e n tl m e n t * 1,378 1,299 g 4 n a u ﬁ ﬂ
puts five dollars toward Make-A-Wish: di.sn/ShareYourEars 11:06 PM - 20 Feb 2016 e e e
5:00 PM - 19 Feb 2016 “« 3 @i 1:07 PM - 29 Apr 2018

+ 430 W 1,004



Most Popular Engagement Topics

#ShareYourEars
campaign launch
date topics

D

February
16th-18t
2016

#WorldWishDay
topics /



Earned Data

Our data was pulled from Facebook
9/24/16-10/24/16 <1%

~ Tumblr
40%

143,808 :
posts )

Twitter =
60%

In October of 2016, Make-

A-Wish had 239,680 posts Although Tumblr made up 40%

of this data, we realized that

many of the posts here were
from phrases including: ‘make a
wish’, ‘11:11’, ‘1 wish for..." etc.
rather than our @MakeAWish

@MakeAW:ish Twitter is the account.
most used and successful
social media platform.
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Earned Data

Volume of Total Posts

‘ﬁ‘ Purpose World Tour £ 2 Follow
JustinTourlUpd
th o ) . .
On OCtOber 8 ’ Photos of Justin Bieber with @MakeAWish fans a
few days ago in Denmark. 25K

@ryanreynolds’
tweet spiked to
over 14,000

20¢
e o 10/16: Justin
sl e 10/8: Ryan = 5icher shared
onnor McGrath woulda been 14 tomorrow. Thix ’
to @MakeAWish for placing me in his life. He g B Reynolds posts
made mine better. Love to his folks, Kim & Gerald. 5 post spi kes ‘
e
: : = engagement
L . ' " 10k
B 104 EfOCEEENG \‘J\ & / \/
7:55 AM - 16 Oct 2016 \\/J \
5K

On October 16t,
@jUStinbieber’S tweet 25 27 29 | 3 3 7 9 11 13 15 1T 19 21
spiked up to 17,000 posts. Gk als

B Total Volume (248,187)

_ _ ADPRE750-MakeAWish-@MakeAWish — Volume from 924716 10 10/24/16 a_ 6
geos 73200 WMEBRUEFEELKX



Boolean Search Terms

Make-A-Wish OR Wishinprogress OR
"Wish In Progress"” OR Wishkid OR "Wish
Kid" OR @MakeAWish OR NeonWish OR

WishNation OR Issaics99wishparty OR
GiveAtWork OR MacysBelieve OR
5ChristmasWishList OR JobOpportunity
OR ChiOLovesMakeAW:ish



213K Followers

862,926 Likes

65,478 Subscribers

144,546 Followers

NETWORK

Average Engagement Rate Per Post

Social Audience

wave awisn mecic [N <~

Kids Wish Network | 25.5K <007

The Granted Wish Foundat... | 2.70x

B rwrer [ lracetocs lsocges [lllvoumube [lsagam

THE

Granted A Wish

ek A i arerice AN =+

The Granted Wish Fourndal...

0.078%

Make-A-Wish has an
extremely large influence
when it comes to their
social audience, social
engagement, and average
engagement rate per post



Lexi's Hawaii Wish , Macy's Santa Letter Fundraiser _Amefiﬁ's"ehﬂ'fﬂ.ies
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Created with NodeXL Pro (http//nodexd codeplex com) from the Social Media Research Foundation (http://www.smrfoundation.org)
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e By using NodeXL, we were able to visualize Twitter
conversations that involved our Make a Wish account.

e Our twitter search consisted of the following:

NeonWish OR WishNation OR MacysBelieve OR

ChiOLovesMakeAW:ish

*We had a huge issue when trying to pull enough
data into our Node Excel graph. Due to the high
possibility of ‘Make A Wish’ having other meanings
besides our non-profit (for example ‘It’s 11:11 make a
wish!!’), we actually had to redo this graph 3 times

before we were able to gather enough data.

S Moore . e Our top users:

National Believe Day is 12/9! Celebrate the spirit

of giving w/ family fun events + @MakeAWish at a

store near you: mcys.co/2gRStRy
Y -

@MakeAWish

=y —

62 133 CSeHIWENDs &

PP Make-A-Wish America £ 2 Follow 2 o

You can make a difference in a kid's life when you
play @Warcraft, Learn how: blizz.ly/mischiefpet.

@Warcraft
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Lexi wished to go to Hawaii. Make a tax-

NodeXL Groups

On this day on twitter, our three major groups were
talking about the Macy’s Believe campaign where
children can write letters to Santa Claus and one
letter written is one dollar donated, World of

deductible gift to help grant more wishes and
change more |I\.«’ea

‘One moment changes everything.
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Suggestions

For Make-A-Wish: For future research:

 More sAoecific hashtags that
relate directly to @MakeAW:ish _ _
 Dive deeperinto
Conti o H fundrais demographics, specifically
ontinue to launch fundraising :
campaigns with well known location as well as earned

companies like Disney Parks and data.
Macy’s

Explore more aspects of

Continue to interact with engagement sentiment
celebrities like @JustinBieber
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