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Comparable
Organizations

Data Description  

Time Period:
Total # Posts:

Earned Topic 

Gender Breakdown:



Twitter: 

Tumblr & Blogs:

Reddit:

Instagram:

Platform Analysis

Sentiment

Total
Breakdown
of
Platforms



Twitter:

Platform Analysis

Spike Analysis

Tumblr & Blogs:

Reddit:

Instagram:

Twitter

Tumblr & Blogs

Reddit

Instagram
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Themes:

Theme Analysis



Artist

Unique Items: Top shared URL

Conversation

Theme Analysis

Influential Users
Positive
conversation
example



Culture

Unique Items: Top shared URL

Conversation

Theme Analysis

Negative
conversation

example:



Drawing

Unique Items: Top shared URL

Conversation

Theme Analysis

Positive
conversation

example:



Painting

Unique Items: Top shared URL

Conversation

Theme Analysis

Influential Users



Artist

Gender-Based
Differences Across Themes

N = M =1.7 mil W =1.31 mil

Culture 

Painting 

Drawing: 



Recommendations The Strategy The Why 

1

2

3

Strategic Topic Placement 
The Strategy: 

The Why:

Pop Culture  
The Strategy:

The Why:

Notable Days in Art History
The Strategy:

The Why:
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Competition 



Earned
Competition

Platform Breakdown:

Gender Breakdown:

Overview:

Sentiment Analysis

Negative sentiment tweet example:
Guggenheim

Share of Voice



Earned
Competition Spike Analysis

Top Shared URLS
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Social Network
Analysis

Key Metrics: 

The Data: 

Degree Centrality:

In-degree Centrality: 

Out-degree Centrality: 

Betweenness Centrality:

Reciprocity: 
Density: 
Modularity: 
Total Edges: 

YouTube

Higher Edu

@sarkodie

@sonja_drimmer

Museums

@gettymuseum

Art
Collection

@palomarro



Social Network
Analysis

Network Analysis

Graph Density:

Modularity:

Total Edges:

The graph density has a value of 0.00013

The modularity value for the network is 0.792445

 11695 total edges

YouTube

Higher Edu

@sarkodie

@sonja_drimmer

Museums

@gettymuseum

Art
Collection

@palomarro
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Analysis

Cluster Analysis:
YouTube

Most Retweeted Links: Social Mediator:

In-degree centrality: 501

Betweenness centrality: 125250

Theme: 

YouTube

@sarkodie
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Cluster Analysis:
Higher Education

Social Mediators:

In-degree centrality: 125
Betweenness centrality: 492152.929

Most Retweeted Links: 

Theme: 

Higher Edu

@sonja_drimmer



Cluster Analysis:
Art Museums

Social Network
Analysis

Most Retweeted Content: Social Mediators:

The Getty Museum
(@gettymuseum)
In-degree centrality: 104
Betweenness centrality: 6488

The Classical Compendium
(@theclassicalco)
In-degree centrality: 104
Betweenness centrality: 7416

Theme: 

Museums

@gettymuseum



Cluster Analysis:
Art Collection

Social Network
Analysis

Art
Collection

@palomarro

Social Mediators:Most Retweeted Links: 

In-degree centrality: 141
Betweenness centrality: 445119

Theme: 



Recommendations The Strategy The Why 

1

2

3

Intersect Multiple Art Forms
The Strategy: 

The Why:

Cater to Students
The Strategy:
The Why:

Get Posted on Niche Art Accounts
The Strategy:

The Why:

4 Tap In to NFTs
The Strategy:

The Why:
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Boolean Searches: 
Organization: 

Comparable Organizations:

Topic:   

NodeXL Boolean Search: 


